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In Or Out For Retail Marijuana Stores?
Private sales coming April 1, 2019

By: Jennifer Layman
jenn@ovbusiness.com
While marijuana is now legal
to consume in Canada, the rules
around it seem to be evolving as
the days go by. One of the rules
rests in the hands of municipalities - whether or not they want
to permit recreational marijuana
stores in the towns and cities.
While January 22, 2019, is being
held as a “deadline” to participate, municipalities can actually
opt-in at any time. But once
they decide to allow recreational
marijuana stores, they can never
opt out.
Government Responsibilities
The federal Minister of Health
will be responsible for licensing
the production of marijuana (cultivation and processing), while
the provincial government will
authorize the distribution and
retail sale of marijuana.
The Ontario government has
committed to a privatized sales
model by April 1, 2019. Until
then, marijuana cannot be sold
or distributed in public establishments. In November, the Alcohol
and Gaming Commission of
Ontario (AGCO) officially

became the regulator of private
recreational marijuana retailing
in Ontario.
ACGO’s Responsibility
The AGCO provides due diligence on applications from those
seeking to sell marijuana. There
are three parts to the licensing
regime: operator approval, retail
site location approval and the
store management licensing. Applicants can be denied a licence
if they have marijuana-related
criminal offences or if they operated retail marijuana stores after
October 17, 2018. Any individ-

ual or organization who has an
association with organized crime
will not be issued a licence.
Municipal Responsibility
In terms of location, municipal
governments decide if they will
allow marijuana stores in their
municipality. The decision to
opt-out must be made by January
22, 2019. If they do not opt out,
they are automatically considered to have opted in by default.
However, municipal governments can opt-in and allow retail
marijuana stores in their communities at any time.

Decision: Opting In
If opting-in, municipalities are
encouraged to notify the AGCO
as soon as possible. This will
allow the AGCO to process retail
store applications, complete
the public notice process and
provide more time for stores to
set up their operations. Early
notification will not change the
date that licensed retail stores
may open, which remains April
1, 2019, at the earliest.
If opting in, the only rule is
that there must be a minimum
distance of 150 metres (500 feet)
between marijuana retail stores
and schools. Of note is that
under Bill 36, Cannabis Statute Law Amendment Act, 2018,
private cannabis retailers are
exempt from municipal business
licensing and land use planning.
This means that marijuana retail
stores are to be permitted within
commercial zones where retail
uses are already permitted. In
addition, retailers will not be
permitted to allow anyone under
the age of 19 to enter their stores,
and all private recreational marijuana retail storefronts are to be
stand-alone stores only.
Continued on Page 3
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Health Matters Winter 2019 Edition
Deadline: December 7 | Publishing: January 4

15,000 printed copies and 2,500+ downloads every issue
Health and wellness businesses and organizations, home healthcare,
charitable foundations, financial, spiritual health, environmental health,
ergonomics, mental health, culture and more. Our health is endless!
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December 5, 2018
Greater Arnprior Chamber of
Commerce Annual General
Meeting and Christmas Social.
Hosted by RBC. Held at 91
John Street North in Arnprior.
6:00pm-8:00pm. For information, call 613-623-6817 or info@
gacc.ca
December 6, 2018
Upper Ottawa Valley Chamber
of Commerce Ugly Christmas
Sweater Speed Networking
event. Grab your ugly Christmas sweater and participate in
an event designed to accelerate
business contacts. Participants
will greet each other in a series
of brief exchanges, during a
set period of time. Think speed
dating - without the dating. $10
members. $15 guests. Lasso
Live, 163 Pembroke Street West,
Pembroke. 6:00pm-8:30pm.
December 6, 2018
Christmas Wine & Cheese at
the Carleton Place & Beckwith
Heritage Museum. 267 Edmund
Street in Carleton Place. 5:00pm8:00pm. For information: info@
cpchamber.com
December 6, 2018
Communicating Agriculture to
Municipal Councils webinar.
10:00am-11:30am. Communicate the importance and significance of the local agri-food
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community. Examples include
familiarization tours, infographics, forums and more. For information: 613-634-8569 or lucy@
ontarioeast.ca
December 7, 2018
Deadline to book into the Winter
2019 edition of Health Matters
magazine. Rate card and details
available at www.ovhealth.ca or
behealthy@ovhealth.ca or give
us a call: 613-732-7774.
December 13, 2018
Deadline to book into the
January-February edition of
101 Things to Do in the Valley.
$25 per listing or five for $100.
101things@travelourbackyard.
com or call 613-732-7774.
December 13, 2018
Doing Business with the Government of Canada. 9:00am-Noon.
This seminar provides key
information about how to sell to
the Government of Canada that
will help you learn how to: find
out whether the Government
of Canada buys your good or
service, understand the contracting process, register in supplier
databases, search for opportunities and more. 11 Laurier Street,
Gatineau. rcnbpme.ncrosme@
tpsgc-pwgsc.gc.ca
January 10, 2019
Bookkeeping 101: What you
need to know to run your
business. By Lynn Marsh of
HealthyBOOKS. Set up accurate
record-keeping systems and establish efficient work-flows. $20.
Small Business Advisory Centre,
Smiths Falls. 91 Cornelia St.W.
smallbusiness@smallbizcentre.

ca or 613-283-7002 ext. 109.
January 16, 2019
VO Workshop in Volunteer
Management: Long-Term Care
Homes and Hospice Programs
(in partnership with Volunteer
Toronto). Free. Developed
specifically with the challenges
of long-term care homes and
Hospice Programs in mind, this
workshop will cover topics from
planning for long-term care
and hospice roles to maintaining boundaries with vulnerable
clients and addressing negative
perceptions of volunteering with
the sick. Held in Ottawa. Call
613-736-5266 ext. 114 or education@volunteerottawa.ca
----Do you have a business event?
Send it to us at: admin@
ovbusiness.com
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Will Income Exceed Expenses?

Policing costs anticipated to rise with stores
Continued from Page 1
Individuals with a store
authorization, marijuana retail
managers and all retail employees will be required to complete
approved training in the responsible sale of marijuana.
Provincial Incentive #1
The Ontario government has
committed to providing $40 million in funding over two years to
municipalities to help with the
implementation costs of recreational marijuana legalization.
That works out to an average of
$15,000 per municipality. Every
municipality receives $10,000
whether they opt-in or out, but
those staying in will receive an
additional $5,000.
Implementation costs associated with the legalization of
recreational marijuana include:
increased enforcement (e.g., police, public health, court administration, litigation), increased
response to public inquiries,
increased paramedic services, increased fire services and by-law
and policy development.
Provincial Incentive #2
The federal government will
tax marijuana at $1.00 per gram.
They will split this 50/50 with
the provinces. The Ontario
government has said that if their
portion of the federal excise duty
on recreational cannabis in the
first two years exceeds $100 million they will share half of the
surplus with municipalities.
Fifty per cent of the surplus
will be provided to municipalities that opted-in as of January
22, 2019. That 50 per cent will
be shared between lower- and
upper-tier municipalities.
Decision: Opting Out
If a municipality opts out of
having marijuana retail stores
within their jurisdiction, they
must pass a resolution to that effect by January 22, 2019. To opt
out, the clerk, chief administrative officer or mayor must send
the AGCO written notification
that they have passed a resolution prohibiting marijuana retail
stores. This notification must be
received by ACGO no later than

January 22, 2019.
A municipality that decides to
prohibit marijuana retail stores
may later reverse its decision;
however, a decision by a municipality to allow marijuana retail
stores can never be reversed.
What Municipalities Think
A review of media reports of
Ontario municipalities revealed
the following reasons for their
“in or out” decisions.
In deciding to opt-in, municipalities mentioned the following reasons: job creation, more
people coming to town to buy
cannabis, could increase more
like-minded businesses to startup (marijuana coffee shops,
marijuana beverage outlets,
etc.) and having recreational
marijuana available locally helps
low-income families who would
otherwise have to visit another
municipality or order online.
In addition, municipalities said
that just because they don’t have

10
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Connecting
employers
to employees

retail stores it won’t prevent
people from buying the product.
In deciding to opt-out, municipalities said there will be
increased problems with public
safety, they prefer a community
that does not promote recreational marijuana use as an acceptable
way of life, they are appealing
to residents and families who
prefer to live in retail marijuanafree municipalities and there is
no limit to the number of retail
marijuana stores that can be
opened in a municipality. One
municipality noted that there is
always an opportunity to opt-in
later, perhaps once the laws are
more secure and established,
but once you do opt-in, you can
never opt-out, and perhaps waiting to learn from the mistakes of
others would be prudent. Some
municipalities also felt that the
community should make the
decision.

What Is Your Job
Ad Doing For You?
Looking for a legitimate online job
board that actually delivers real
candidates to your job postings?

ovjobs.ca
Free job ad
writing assistance.
Easy end-of-the-month
invoicing.

New to posting
with us? Ask us any
questions you might
have. We can help!

Your posting is
shared with our Facebook
community.
We reach 3,000
people every single day!

Talk to us about posting your next job:
employers@ovjobs.ca | Phone: 613-732-7774

Book Club

We live, says Ed Schein, in
a culture of “tell.” Rather than
trying to genuinely relate to
other people we tell them what
we think they need to know or
should do based on assumptions
we’ve made about them. But telling makes people feel inferior; it
shuts them down. This is particularly true of interactions between
superiors and subordinates, and
that’s where it’s particularly
problematic.
In today’s complex, interconnected, rapidly changing world
hierarchy means nothing - anybody anywhere could have that
vital fact or insight that could
mean the difference between
success or disaster. A free flow
of information is crucial. Humble
Inquiry builds the kinds of positive, trusting, balanced relationships that encourage honest and
open interactions in our professional and personal lives.
Schein defines Humble Inquiry as “the fine art of drawing
someone out, of asking questions
to which you do not know the
answer, of building a relationship
based on curiosity and interest in
the other person.” He explores
the concept of humility and
shows how to overcome the cultural, organizational and psychological barriers that keep us from
practising it. This is a major
contribution to how we see human dynamics and relationships,
presented in a practical way.
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Business News Around The Valley
On The Move

Dylan Boles
Ontario East is pleased to announce that Dylan Boles will be
the incoming Executive Director.
Currently, Boyles runs a business called Tiny North, selling
t-shirts, Canada flag and maple
leaf pins, beeswax products and
more. He previously spent nine
months as an Investment Officer
with Global Affairs Canada, and
16 months as a Public Diplomacy Manager with the Australian
High Commission in Canada. He
also spent from 2003 to 2009 in
the Renfrew County rafting industry at both Madawaska Kanu
Centre and OWL Rafting. He
begins his tenure with Ontario
East on December 10.
Duncan Rogers
Duncan Rogers, the clerk and
emergency management coordinator for the Town of Carleton
Place, is retiring. His final day
will be December 31. Rogers got
into municipal administration at
the County of Renfrew in 1978
and moved to Carleton Place in
1980. He has been there ever
since. Stacey Blair, the current
deputy clerk, will take over as
clerk.
Michael Tharby
Michael Tharby has retired from
YourTV, formerly known as
Cogeco. Tharby spent 28 years
with the cable company and retired on November 30. While not
continuing in his management
role, he says he will continue to
volunteer with the station in the
future.
Lindsey Bennett-Farquhar
Lindsey Bennett-Farquhar, a
junior planner with the County
of Renfrew, has completed
the professional examination
requirements for a professional
planner designation. BennettFarquhar has been advised by the
Ontario Professional Planners
Institute (OPPI) that she is now
a full member, which entitles her
to put the initials RPP after her
name.
----Do you have people news? Let us
know: admin@ovbusiness.com

IHC Develops
Virtual Fitness Classes
Integrated Health Centre in
Pembroke has developed virtual
fitness classes to their gym. The
virtual fitness option is a further
addition to becoming a 24-hour
gym two years ago, and is developed for customers who work
out at home individually or wish
to be part of a group workout.
More details are available by
contacting Integrated Health
Centre at 613-732-3333.
Kavanagh Wins Award
Bancroft Councillor, Mary Kavanagh, has been awarded the 2018
Hastings County Tourism Award.
Kavanagh was nominated for her
work with the North Hastings
Heritage Museum.
Election Remains
Unresolved in NAW
The October 22 municipal election remains somewhat unsettled
in North Algona Wilberforce.
Results of the election saw
Kevin Clarke elected with a
15-vote margin over incumbent
Melvin Berndt. Berndt requested
a recount because ballots marked
with a check instead of an “x”
had not been counted. The
recount changed the result, giving Berndt a 14-vote win over
Clarke. Now, Clarke is taking the
matter to the Ontario Superior
Court for a final decision. That
hearing will take place in early
January 2019. For now, Clarke

retains his seat at council.
Bancroft Seeks
Committee Members
The Town of Bancroft is looking for residents to sit on the
following boards: Bancroft
North Hastings Heritage Museum Board, Bancroft Business
Improvement Area Board of
Management, North Hastings
Arena Commission, North Hastings Public Library, Bancroft
Property Standards Committee
and the Bancroft Community
Safety and Well-being Committee. Interested residents should
contact Lianne Sauter, Acting
Clerk at 613-332-3331 ext. 206
or lsauter@bancroft.ca.
Arnprior Business
Earns Grant
MacPherson Plumbing has
earned a grant worth nearly
$4,000 with the Town of Arnprior through their Community
Improvement Program. The
grant will be put towards helping
the business improve after a fire
last January.
KHR Recount Leaves
Result Unchanged
A recount in Killaloe, Hagarty
and Richards has left the results
unchanged. Mayoral candidate
David Mayville had requested a
recount based on a discrepancy
between the instructions on
the voting ballot and what vote
counters accepted as appropriate
ballots. The instructions on the

2019

FESTIVAL OF

Outdoor
Rinks

ballot indicate that an “x” must
be made, but those responsible
for recording results used their
discretion to accept any intention
by the voter, whether or not it
complied with the ballot instructions. The recount did not address the balloting issue - whether ballot instructions needed to
be followed; it was a recount of
the ballots as performed on October 22. Mayville did gain two
votes, however, although Janice
Visneskie-Moore retains her seat
on council.
Laurentian Valley To
Host Provincial Event
The Association of Ontario Road
Supervisors has awarded the
2019 Provincial Truck Roadeo
to the Renfrew County Road Supervisors Association. The event
will be hosted by the Township
of Laurentian Valley in early
September 2019. It was last held
in Renfrew County five years
ago when Arnprior was the host.
Whitewater Celebrates TOV
Whitewater Region’s Taste of the
Valley event was another success
this year. Four thousand people
attended the event, which saw a
record number of vendors (144)
participate. The vendor market
was up from 128 vendors previously. In addition, the municipality spent $6,234.51 and incurred
expenses of only $5,640.00,
which left a small surplus.
Continued on Page 6

February 8-10, 2019
Join us to celebrate
small town winters at
our local outdoor rinks!

Mark the date and add this event to your winter schedule!
If you have an outdoor rink, we want you to be a part of this event.

Participate in 1, 2 or all 3 days! It’s totally up to you.
maria@festivalofoutdoorrinks.com

For more information, contact Maria Mayville: www.facebook.com/outdoorrinks
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2019 Publication Deadlines and Information
January 8, 2019 Issue
Deadline: December 31, 2018

April 2, 2019 Issue
Deadline: March 26, 2019

July 2, 2019 Issue
Deadline: June 25, 2019

October 1, 2019 Issue
Deadline: September 24, 2019

January 22, 2019 Issue
Deadline: January 15, 2019

April 16, 2019 Issue
Deadline: April 9, 2019

July 16, 2019 Issue
Deadline: July 9, 2019

October 15, 2019 Issue
Deadline: October 8, 2019

February 5, 2019 Issue
Deadline: January 29, 2019

May 7, 2019 Issue
Deadline: April 30, 2019

August 6, 2019 Issue
Deadline: July 30, 2019

November 5, 2019 Issue
Deadline: October 29, 2019

February 19, 2019 Issue
Deadline: February 12, 2019

May 21, 2019 Issue
Deadline: May 14, 2019

August 20, 2019 Issue
Deadline: August 13, 2019

November 19, 2019 Issue
Deadline: November 12, 2019

March 5, 2019 Issue
Deadline: February 26, 2019

June 4, 2019 Issue
Deadline: May 28, 2019

September 3, 2019 Issue
Deadline: August 27, 2019

December 3, 2019 Issue
Deadline: November 26, 2019

March 19, 2019 Issue
Deadline: March 12, 2019

June 18, 2019 Issue
Deadline: June 11, 2019

September 17, 2019 Issue
Deadline: September 10, 2019

December 17, 2019 Issue
Deadline: December 10, 2019

Advertising Rates: All pricing is per ad plus HST. Graphic design work is included in all advertising. 1/8 Page ($75), 1/4 Page ($150), Front
Page Banner ($175), 1/3 Page ($175), 1/2 Page ($275), 2/3 Page ($325) and Full Page ($475). Advertising Special: Run your ad twice and the
third ad is free. The ad must be unchanged. Advertising can be booked at: admin@ovbusiness.com
Free submissions: Businesses and organizations can submit business news and events for free publication in our Business News Around The
Valley and Events pages. You can also submit news about new hires, retirements and award achievements to our People on the Move section.
Municipalities and organizations going out for tenders can submit their open tenders for publication on our website and promotion in our newsletter. Submissions for all of the above can be sent to: admin@ovbusiness.com
January-February 2019 Issue
Publishing: December 13, 2018
Deadline: December 11, 2018

May-June 2019 Issue
Publishing: April 11, 2019
Deadline: April 9, 2019

September-October 2019 Issue
Publishing: August 15, 2019
Deadline: August 13, 2019

March-April 2019 Issue
Publishing: February 14, 2019
Deadline: February 12, 2019

July-August 2019
Publishing: June 13, 2019
Deadline: June 11, 2019

November-December 2019 Issue
Publishing: October 10, 2019
Deadline: October 8, 2019

The 101 Things to Do in the Valley list is a word-only listing. Listings are comprised of up to 50 words plus
two points of contact information (email, phone, address or website). Listings are $25 plus HST each or you
can book five listings in the same issue for $100 plus HST. The list is distributed by email to the Ottawa Valley Business subscription list (3,600) plus a list of consumers who sign up for free.
Winter 2019 Edition
Publishing: January 4, 2019
Deadline: December 7, 2018

2019 Edition
Publishing: May 17, 2019
Deadline: April 26, 2019

Spring-Summer 2019 Edition
Publishing: May 3, 2019
Deadline: April 12, 2019

Travel Our Backyard publishes
annually with a distribution
of 30,000 printed copies. The
magazine is also available for
free download from our website.
The magazine is free of charge.

Fall 2019 Edition
Publishing: September 6, 2019
Deadline: August 16, 2019

The advertising rate card is
available on our website at:
www.ovhealth.ca.

Health Matters prints 15,000
copies that are distributed
through Renfrew County and
into Lanark County. Graphic
design work is included in the ad
price. The magazine is available
free of charge.

The advertising rate card will be
available in April 2019 at:
www.travelourbackyard.com

Copies are distributed locally
in Renfrew and Lanark Counties, in Mattawa and dropped at
neighbouring visitor information
centres in Eastern Ontario.

December 4, 2018

Ottawa Valley Business

Page 6

Business News Around The Valley
Continued from Page 5
Training Workshop
For KHR Council
Councillors for the Township of
Killaloe, Hagarty and Richards
are going to benefit from a training workshop on issues that the
municipality deals with: property
standards, roads and more. The

workshop will be hosted by the
municipality’s lawyer, Sheldon
Reiche, and is scheduled to take
place in early January 2019.
Businesses Benefit From Grant
The Starter Company Plus
Grant Review Committee has
awarded $4,000 to four local
entrepreneurs who completed
the program and then success-

fully presented and defended
their business plan. The successful entrepreneurs are Troy Egan
of Egan Carpentry in Arnprior,
Livia Vodenicar of Holistic Care
Clinic in Golden Lake, Corinne
Graham for Forest Cove Farm &
Country Market in Chalk River
and Catherine Grant of The Bath
Boutique in Petawawa.

OVCATA Grows
The Ottawa Valley Cycling and
Active Transportation Alliance
has increased their membership
from 188 members in 2017 to
433 in 2018. They are anticipating a busy year in 2019.
Send us your business news:
admin@ovbusiness.com

Global Demand For Recycled Material Decreasing
Local centre increasing prices to offset lost revenue streams

Rates are going up at the Ottawa Valley Waste Recovery
Centre due to less demand for
processed recyclables globally.
The Waste Management Board
set the increased Ottawa Valley Waste Recovery Centre
(OVWRC) disposal fees for
2019. The new rates come into
effect January 1, 2019. One of
the rate changes is a minimum
disposal fee of $20 - the first
time the fee has changed in 10
years. There is also a new fee

for recyclables, due to a revenue
decline in recyclables for 2018.
Staff also looked at the cost per
tonne to process material that
OVWRC accepts at its site.
For example, it costs $115 per
tonne to process organic material (the food waste in the green
carts). The 2019 tipping fee was
increased to $95 per tonne for
organic material to help cover
some of the costs.
The most significant change is
the addition of a $50-per-tonne

101 Things

To Do in the Valley
JANUARY-FEBRUARY ISSUE

Publishes: December 13 | Deadline: December 10
Covers events from mid-December to mid-March

Kick Off The New Year!

fee for paper and container
recyclables, a fee forced to be
implemented due to the current
economic climate and changes
to worldwide recycling markets.
There continues to be no fee for
corrugated cardboard boxes.
Sue McCrae, OVWRC General
Manager, explains the financial
case for the price increases.
“Some recyclable material like
steel and aluminum cans provide
revenues for the Centre,” she
says, “but they make up a very

MAKE
2018 A

small volume of material that
we receive. About 40 per cent
of the recyclables we process at
the Centre is paper. In 2017, we
were receiving $170 per tonne
for this material; in 2018 we are
paying $70 per tonne to send this
material to end markets. It is not
just a problem here in Renfrew
County, this is a global market
problem for recycling.”
For more information and a
complete list of disposal fees
please visit www.ovwrc.com.

PROJECT
RUNWAY
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Looking for a unique Christmas gift for someone on
your list? Give them a foot of runway in support of
Project Runway at the Pembroke & Area Airport.
All donations are 100% charitably receipted. Cost of a foot
of runway is $250. Let us create a Christmas gift card for you.

Get people out to your business during the
winter season, New Year’s, Family Day or
Valentine’s Day. Give someone a warm
reason to stop by in cold season!
Pembroke &Area

Sent by email to subscribers and free to download
from our website: www.travelourbackyard.com

AIRPORT
T

RESERVE YOUR SPOT NOW!
101things@travelourbackyard.com | Phone: 613-732-7774

Visit: www.flycyta.ca for more information,
or email: marketing@flycyta.ca

49 Years in Aviation.
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Behaviour Rules Required For 2019

Municipalities must have codes of conduct and a
third-party integrity commissioner to hear issues

Canadian
Internet Facts

By: Jennifer Layman
jenn@ovbusiness.com
2019 will be a year of change
for municipalities - not just in
terms of new faces around the
council table, but some new
requirements for municipalities
under the Municipal Act, 2001.
Some requirements are within
the theme of appropriate behaviour and conduct of elected
officials. A 2016 position paper
by the Association of Municipal
Clerks and Treasurers of Ontario
(AMCTO), an organization representing the administrative leadership of municipalities, noted
that while codes of conduct and
the appointing of an integrity
commissioner were included in
the Municipal Act, they were
options, not mandatory. The
AMCTO paper references the
issues involving construction
contractor corruption scandals
in Quebec and breach of trust
charges laid by the OPP against
the mayor and two councillors in
Clarence-Rockland as examples
of why addressing ethics in municipal government is important.
Code of Conduct
AMCTO took the position
that while corruption in government is not uncommon, and can
even “take a foothold” in local
municipal government, having
a code of conduct in place, with
enforcement actions, “may help
remind member of council who
may be faced with an ethical dilemma that people are watching
and holding them accountable.”
AMCTO sent a survey out to
444 Ontario municipalities, asking them to answer 21 questions
relating to a document entitled
“Town of Arnprior Council
Code of Conduct Survey.” They
received 78 responses with more
than half coming from municipalities with a population of less
than 10,000. While many had
a code of conduct in place, the
average rate of its effectiveness
was around 55 per cent. Further,
almost 90 per cent of the public
was not aware that the munici-

It’s A Fact
71%

Canadians who spend at
least 3-4 hours on the
internet each day

46%

Canadians willing to
give up fast food for
one year rather than
lose the internet
pality had such a document.
“It would appear that municipal staff has not been forcefully
instructed by their councils to
effectively advise the public of
the existence of a council code
of conduct,” reads the AMCTO
paper. “This is somewhat understandable. Who is going to want
to invite public acrimony when
you depend on public support to
maintain your seat in office?”
As of March 1, 2019, all
municipalities will be required to
have a code of conduct in place
for members of council and
members of local boards. Municipalities are also required to
have a policy on the relationship
between members of council and
the officers and employees of the
municipality.
Integrity Commissioner
The same AMCTO survey
asked if municipalities had appointed an integrity commissioner. Eighty per cent had not and
were self-regulating complaints.
While AMCTO surmised that
cost was a factor in why smaller
municipalities did not contract
out integrity commissioner
services, they further noted that
“whatever the reasons, the optics
alone of self-regulation raises
the concern that the rules can
be influenced, manipulated or
creatively interpreted.”
Again as of March 1, 2019,
municipalities will be required to
appoint an integrity commissioner. The integrity commissioner
is responsible for the applica-

tion of the code of conduct, any
procedures, rules and policies
governing ethical behaviour of
the members of council and local
boards, sections of the Municipal
Conflict of Interest Act.
In 2016, AMCTO recommended that codes of conduct
be mandatory and posted on the
municipality’s website. They
also noted that members of council should be required to agree in
writing to abide by the code of
conduct when sworn in to take
office. An independent integrity
commissioner should be retained
and that penalties for breaches of
conduct should be more significant to help deter inappropriate
actions. It would appear that in
2019, the association is getting
their way with legislation that
has some teeth in the areas of
ensuring appropriate behaviour.
As to whether it works, we will
have to wait and see.

NOW BOOKING FOR
JANUARY 2019!

Health
Matters

Promote your business in the
region’s health magazine and
get noticed! Talk to us
today about advertising.

75%

Canadian internet users
who are unlikely to
purchase a home in an
area that lacks access to
high-speed internet

57%

Canadians who are
unaware that most of
Canada’s internet
infrastructure is run
through the U.S.

76%

Canadians who are
concerned about the
security of their personal
information on the
internet if it is stored or
routed through the U.S.

40%

Canadians who prefer to
shop online rather than
in-person in a store

75%

Canadians who are
concerned about an
actual or potential
cyber attack against
organizations they know

44%

Call: 613-732-7774
behealthy@ovhealthca

Canadians who are
unlikely to continue making
purchases from an online
business following a major
cyber attack

DEADLINE: DECEMBER 7

Source: CIRA
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Tender Results Around The Region
News 10
The following questions are
based on people currently in the
Ontario provincial cabinet. See
how well you know them.
1) Which media mogul owns
these magazines: MoneySense,
Maclean’s, Canadian Business,
Today’s Parent, Flare and Chatelaine?
2) The Tax Free Savings
Account (TFSA) dollar limit
is increasing 2019. What is it
increasing to?
3) What is the most consumed
and fastest-growing meat protein
in Canada?
4) Maple Leaf is building
a $660-million fresh poultry
facility in London, Ontario. It
will employ 1,450 part-time and
full-time workers. However,
they are closing three plants,
and eliminating 300 jobs to do
it. Where are the plants that are
going to close?
5) The federal government ordered Canada Post workers back
to work recently. Their union
president said that’s like “picking a fight with labour.” Who is
the union president and what is
the name of the union?
6) The City of Kansas is
recalling 731 actively registered
licence plates that contain three
letters that have been deemed
offensive. What are the three letters and what is the issue?
7) The new Commissioner of
the Ontario Provincial Police
has a background with the Toronto Police Service. What is his
name?
8) The City of Toronto complained to the federal government that their shelter system
was overflowing with refugee
claimants. The federal government put refugees up in local
hotels. How much has it cost?
9) The federal government
is providing millions to media
organizations to help them adapt
to the digital world. How much
are they committing?
10) Who played in the 106th
Grey Cup and what was the final
score?

RFP 2018-003 - Standby
Generator. Brudenell, Lyndoch
and Raglan.
Only one proposal was received.
The proposal in the amount of
54,104.40 from Welk Electric
Ltd. was not accepted as it was
higher than the amount budgeted
for the project.
Tender 2018-33 Fire Tanker.
Whitewater Region.
ResQ Tech - $385,859.00
Battleshield Ind. - $431,660.00
Dependable Veh. - $485,445.74
Interior Retrofit and Rewire
at 8 RHUs. Defence Construction Canada. Awarded to Saffco
of Pembroke in the amount of
$739,999.00.

Andrewsville Bridge Stringer
Replacement PW-C-63-201819-E0. County of Lanark.
DW Building - $65,474.55
Willis Kerr - $85,235.50
Clearwater Struct. - $100,175.00
Z123 Assessment Vault Structure. Defence Construction
Canada. Awarded to Dreessen
Cardinal Architects of Ottawa in
the amount of $19,671.16.
Integrity Commissioner &
Closed Meeting Investigator
Admin-2018-01. Township of
McNab Braeside.
Cunningham Swan LLP
$295.00 per hour
Fasken Martineau DuMoulin
LLP - $300.00 per hour

Kitchen and Bath Replacements in 16 RHUs. Defence
Construction Canada. Awarded
to Saffco of Pembroke in the
amount of $686,328.00.
Repair Steam Leak in Vault
1029. Defence Construction
Canada. Awarded to Black
& McDonald of Ottawa in the
amount of $9,344.00.
Accommodations at 2EET.
Defence Construction Canada.
Awarded to Turner & Townsend
cm2r Inc. of Toronto in the
amount of $7,821.00.
----Active tenders and results at:
www.ovbusiness.com

Reimbursed For Road Construction
Montreal accepts CFIB challenge for business

The Canadian Federation of
Independent Business (CFIB)
knows that road construction is
a major irritant for business. It
causes a drop in sales, adds additional costs to your operations
and becomes a source of stress.
So they have decided to tackle
the problem.
CFIB challenged municipalities across the country to adopt a
coherent construction mitigation
policy, including a compensation
program for the worst cases.
The City of Montreal has

become the first city to accept
the CFIB challenge! Montreal’s
financial assistance program for
business owners will be retroactive to January 1, 2016, and
represents an investment of $25
million.
A business in Montreal with
activities that have been or
are being disrupted by major
roadwork can apply for the following:
- Financial losses reimbursed
at 85 per cent, up to a yearly
maximum of $30,000.

- Present your application
starting mid-January 2019.
- The first reimbursements will
be made in the spring of 2019.
- Businesses just have to submit your tax returns and GST/
QST reports.
- Applications can be submitted electronically.
CFIB is continuing our work
and encourage all municipalities
to follow Montreal’s example.
For more information, visit:
www.cfib-fcei.ca
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Employees Likely To Work When Sick
If employees are required to
provide a note from their doctor
saying they were sick, they are
most likley just going to go to
work sick instead. According to
a new Ipsos poll conducted on
behalf of the Canadian Medical Association (CMA) among
employed Canadians, 70 per cent
oppose having to provide sick
notes. Opposition is consistent
across the provinces, including
52 per cent of Ontarians generally who strongly oppose the
sick note requirement.

Those that oppose it do so because they believe people suffering from a simple illness should
stay home to recover rather
than expend energy waiting at a
hospital or clinic (76%), that it is
not a good use of the limited resources of our health care system
(74%) and that we should make
it easier for sick people to avoid
infecting others (70%).
Eighty-three per cent of
Ontarians say they would likely
come to work when ill if their
employer required a sick note,

rather than going to a health care
provider to get a note. Fortyseven per cent say they would
be very likely to come into work
sick. This is consistent with the
rest of Canada.
If their work required a sick
note for a cold or minor illness,
most Canadians would go to
their family doctor (54%) or a
walk-in clinic (30%) while a minority would go to the emergency department (3%). Six per cent
of Canadians say they would not
be able to get a sick note.

Who Has A Small Business Program?

Bill 68 makes it easy for municipalities to participate
By: Jennifer Layman
jenn@ovbusiness.com
Did you know that municipalities can create local small
business programs under the
Municipal Act? Recent changes
to the Municipal Act through
Bill 68 have even made it easier
for these programs to be created, reducing required approval
from the Ministry of Municipal
Affairs and allowing municipalities to proceed so long as they
follow a specific regulation. The
regulation is one page in length
and requires municipalities to do
the following:
1) consult with the public
2) publish a business case

for the program that includes
benefits, how the program links
to the municipality’s economic
development objectives and how
the business would be fiscally
sustainable when funding ended.
One example of a small business program is Innovate Kingston. According to Community
Hubs Ontario, the City of Kingston partnered with Innovate
Kingston (a collection of IT entrepreneurs) to establish a Small
Business Accelerator Program
focused around information and
communication technology. The
program gives ICT small businesses the chance to co-locate in
one facility and access mentorship, networking opportunities,

and below-market rental space
and services. The City provides
a refurbished space with reduced
rent for eligible businesses and
annual operating services of up
to $25,000, which include utilities, phone, internet connection,
maintenance and repairs.
Locally, some municipalities offer programs designed to
incent small businesses to invest
in their region. The City of
Pembroke and Town of Arnprior
have community improvement
grants that reimburse part of an
owner’s renovation or improvement investment.
Now that the small business
program is easier to do, let’s see
who does it in 2019.

Send out a

Holiday Greeting
Publishing in the December 18th
edition of Ottawa Valley Business.

Quarter Page: $125
Easy, eco-friendly and you don’t have
to make sure to remember everyone!

BOOK Phone: 613-732-7774
NOW! admin@ovbusiness.com

Tenders

TENDERS

Material Grinding
----Supply and Delivery of
Chemicals for Water &
Storage Treatment
----Diesel powered 6-Ton Tandem
Axle Truck, Combination Dump
Bodd-Spread, Snow Plow and
Wing
----Pedestrian Bridge
REQUEST
FOR PROPOSAL
Online Meeting Management
and Live Stream
----Environmental Monitoring
Program
----Custodial Services
----Purchase and Installation of
Outdoor Fitness and Recreation
Equiment
----Supply and Installation
of Digital Signage
MORE INFORMATION:
Tenders and results are posted
online at: www.ovbusiness.com
POST FOR FREE:
Any business, municipality or
organization can send tenders
to be published free of charge
on our website and promoted in
upcoming issues of Ottawa
Valley Business.

REPORT CRIME
ANONYMOUSLY

1-800-222-TIPS
www.valleytips.ca
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Marketing Your Human Resources
How to move forward with ideas that work

By: Jennifer Layman
jenn@fwdthink.net
Last year, I was part of a
roundtable discussion about
how a workplace could attract
more employees. People threw
out all sorts of ideas – make an
Instagram page, copy a campaign that was used in the U.S.,
make a video – all ways to say
“hey, we’re hiring.” Then people
started to support those ideas and
one talked about wanting to run
an Instagram campaign while
another had a friend who worked
in the video business who could
make the video (for cheap). In
15 minutes, the room felt they
had solved a problem that causes
employers so much challenge,
and money; how to hire.
Unfortunately, no one thought
to focus on what the applicant
was looking for – in this case,
their customer. When I brought
that to my client, he couldn’t
understand why that mattered.
The business knew what their
strengths were and they knew
how their competitors were stealing their employees so they felt

they had the full picture. But this
was something they had known
for years – 10 or more – and
yet, they still had the same hiring problems. Maybe there was
some value in listening to what
potential employees wanted? In
every aspect of business, attracting the customer is always the
focus and HR is no different.
The client disagreed and opted
to continue to run their same
recruiting methods.
Getting Out Of
Your Comfort Zone
As a business, making a
change in how you have done
something for many years is
uncomfortable. You have to get
out of a well-oiled routine and
do something new. Not many
businesses look forward to doing
that. It is human nature that we
focus on the things that make
us uncomfortable or the barriers to making a change – that’s
how our brains are wired; to
choose the path of least resistance. Doing the same thing over
and over again is the path of
least resistance. However, it is
worth spending at least the same
amount of time on the potential
for success of the new way of
doing things. What if a new way
can help? What could you learn
from it even if you fail? And better yet, what if this puts us ahead
of our competitors?

The Value In
Marketing For Hiring
Most people involved with
human resources are not marketers. Whether you’re the business
owner who handles HR or you
are an HR manager for a larger
organization, your “need to
know” list is more about ensuring you follow the appropriate
legislation for hiring (a full-time
job in itself most days). But
attracting employees is marketing – you’re marketing your
business to people in hopes they
will want to help you become
successful. The more successful
you are in hiring, the less time,
stress and financial resources
you will spend on hiring. That’s
enough for most businesses to
give it a try.
Anyone can come up with an
idea, that’s not the problem. The
ideas you want are the ones that
work. And ideas are likely to
work if they’re well-researched,
customized for the business and
are sustainable to implement and
operate. If the idea can’t do that,
it won’t help you.
That is not a 15-minute task in
any organization.

OTTAWA VALLEY
BUSINESS

December 18, 2018
Deadline: December 13, 2018
*Final edition of 2018. Book
your Christmas greeting.
----January 8, 2019
Deadline: January 3, 2019
----January 22, 2019
Deadline: January 16, 2019
101 THINGS
TO DO IN THE VALLEY
January-February 2019 Issue
Publishing: December 13, 2018
Deadline: December 10, 2018
HEALTH MATTERS
Winter 2019 Edition
Deadline: December 7, 2018
Publishing: January 4, 2019
Spring Summer 2019 Edition
Deadline: April 12, 2019
Publishing: May 3, 2019
Fall 2019 Edition
Deadline: August 16, 2019
Publishing: September 6, 2019

Jennifer is the owner of Forward Thinking Marketing Agency. Her column
appears every issue.

Do you want
customers to
see you differently
from your
competitors?
We should
talk.

www.fwdthink.net
Phone: 613-732-7774
jenn@fwdthink.net

Deadlines

forwardthinking
MARKETING AGENCY

Answers

Answers to the News 10 Quiz:
1) Rogers Media
2) $6,000, up from $5,000
3) Chicken
4) The plants that are closing
are in St. Mary’s, Brampton and
Toronto (all in Ontario)
5) Mike Palecek is the leader of
the Canadian Union of Postal
Workers (CUPW)
6) The letter combination is JAP
that has been deemed offensive
to Japanese-Americans
7) Ronald Taverner
8) From August to the end of
October, the cost has been $2.3
million
9) $600 million over five years
10) Ottawa Redblacks (16) versus Calgary Stampeders (27)

