
By: Jennifer Layman
jenn@ovbusiness.com

   At this time of year, most 
businesses think about winding 
down. But if you’re in search of 
employees, these last two weeks 
of the year might be prime re-
cruiting time.
   The holidays offer an oppor-
tunity to get your job openings 
out in front of people who might 
be good candidates to consider. 
Here’s why:
   1) People have a little more 
downtime over the holidays. 
Instead of being wrapped up in 
the daily routine, people have a 
bit more time to think about their 
own lives at this time of year, 
and that includes consideration 
of their employment prospects.
   2) The New Year has a theme 
of new ventures and that can 
include new work situations. 
Combined with a reduced work-
load time of year, the chance to 
consider other career opportuni-
ties is something that is likely 
to come up in discussion with 
friends and family.
   3) When friends and family 
return home for the holidays, it 
can be an opportunity to revisit 

moving back to the area. Many 
people who moved away after 
university to launch their careers 
are now looking to move home, 
with the right employment op-
portunity. This is a chance to 
reach people who already have 
ties to the area - an easier option 
for a recruiter.
   4) New Year’s is also a time 
to be thinking about money and 
may cause an income review. It 
might also be an influencer in 
applying for a different kind of 

job that may see an increase to 
that income.
   5) Finally, not everyone is go-
ing to take this advice, so those 
that do will face less competition 
for their job openings than those 
who are more focused on wind-
ing down the year. 
   Getting your job opportunities 
to the screens of potential candi-
dates during a time of year that 
brings people together in a relax-
ing environment, and which has 
a theme of change, makes for a 

good environment for recruiting. 
There is also the encouragement 
from local friends and families 
towards their loved ones to come 
home, and employers recruiting 
at this time of year get that little 
extra for free!
   How do we know there is any 
truth to this? OVJobs.ca, which 
covers jobs in the Ottawa Valley, 
recorded more than 57,000 page 
views in December 2017. That’s 
a lot of job interest.

Tips For Job Ads
   1) Offer as much detail about 
the job as you can. If someone is 
going to leave their current job, 
they want to know what they will 
be leaving for at your company. 
The more you can explain the 
position, the better.
   2) Be personal in how people 
can apply. This can be as simple 
as providing the name of the HR 
person or business owner and an 
email address that goes to them. 
Also, an email response indicat-
ing the resume was received is 
always a nice touch.
   3) Finally, don’t assume that 
everyone knows about your busi-
ness. Describe your company 
and talk about your successes 
that applicants are a part of.
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January 7, 2019
Arts Entrepreneurship and 
Career Management Intensive 
Series. Mondays from Janu-
ary 7 to February 11. 2:30pm-
5:30pm. Training will provide 
participants with skills to better 
plan and market their work with 
creative ‘business’ solutions for 
goal setting, marketing plans, 
legal essentials and financial risk 
management. Held in Ottawa. 
www.artsnetottawa.ca

January 8, 2019
Cannabis Retail Stores Public 
Information Session. 6:00pm. 
Learn about opting-in and 
opting-out, municipal and public 
comment criteria, financial 
implication and zoning require-
ments. Glen Tay Public School, 
155 Harper Road in Perth.

January 10, 2019
Bookkeeping 101: What you 
need to know to run your busi-
ness. Set-up accurate record-

Events
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keeping systems and establish 
efficient workflows to augment 
business bookkeeping and ac-
counting needs. $20. Small Busi-
ness Advisory Centre, Smiths 
Falls. 91 Cornelia Street West. 
Phone: 613-283-7002 ext. 109 or 
smallbusiness@smallbizcentre.ca

January 15, 2019
Preparing Your Estate Plan. 
Learn about what to consider 
when creating your will, the ben-
efits of trusts in estate planning, 
the advantage of pre-planning 
your funeral expenses and how 
to integrate charitable giving 
as part of your legacy. Pilon 
Funeral Home, Edward Jones, 
Tierney Stauffer and Arnprior 
Regional Health Foundation. 
Pilon Funeral Home, Arnprior. 
7:00pm-8:30pm. RSVP To 
Susie at 613-622-5996 or susie.
kaerbye@edwardjones.com by 
January 11.

January 16, 2019
Getting You Started on Shopify. 
How to set-up an online store, 
adding products, designing your 
theme, shipping and payment 
options and more. Bring your 
laptop or tablet. RSVP by Janu-
ary 11. Free to attend. Lunch is 

provided. Mattawa North bay 
Algonquins, 308 Main Street, 
Mattawa. For information call 
705-744-5677 or edc@mbedc.ca 

January 16, 2019
VO Workshop in Volunteer 
Management: Long-Term Care 
Homes and Hospice Programs. 
Free. Developed specifically 
with the challenges of long-term 
care homes and hospice pro-
grams in mind. Held in Ottawa. 
Call 613-736-5266 ext. 114 or 
education@volunteerottawa.ca

January 22-23, 2019
Experiential Travel Training for 
Operators. Reach new markets 
and increase your bottom line. 
Two-day interactive workshop 
for 12 tourism businesses. Held 
in North Bay. www.tourismex-
celelncenorth.ca

January 27-29, 2019
Rural Ontario Municipal As-
sociation (ROMA) annual 
conference. Sheraton Centre in 
Toronto. www.roma.on.ca

January 30, 2019
Search Engine Optimization 
(SEO). Why SEO matters to 
your business. 10:00am-Noon. 
Mississippi Golf Club. Learn 
the basics of SEO with Lindsay 
Kavanagh of SEOPlus. $20. 
Small Business Advisory Centre 
in Smiths Falls. Call 613-283-
7002 ext.109 or smallbusiness@
smallbizcentre.ca

January 31, 2019
Business for Good: A Workshop 
Series: Measuring Impact & 
Maximizing Good in Your Busi-
ness. 1:00pm-4:00pm. Every 
entrepreneur brings value to our 
community. In this workshop, 
participants will learn how to fo-
cus on maximizing social value 
in their business. Open to all 
entrepreneurs, this session will 
highlight best practices, show-
case several leading examples 
and offer tools to help focus and 
measure social impact. Free. 
Invest Ottawa, 7 Bayview Road, 
Ottawa. www.investottawa.ca

February 6, 2019
Mayor & CEO Breakfast, hosted 
by the Greater Arnprior Chamber 
of Commerce. 7:30am-9:00am. 
Further details TBD. Call 613-
623-6817 or info@gacc.ca

-----
Do you have a business event? 

Send it to us at: admin@ 
ovbusiness.com

mailto:admin%40ovbusiness.com?subject=
http://www.ovbusiness.com
http://www.facebook.com/OVBusiness
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Book Club

   We all want to get to yes, but 
what happens when the other 
person keeps saying no?
   How can you negotiate suc-
cessfully with a stubborn boss, 
an irate customer, or a deceitful 
coworker?
    In Getting Past No, William 
Ury of Harvard Law School’s 
Program on Negotiation offers a 
proven breakthrough strategy for 
turning adversaries into negotiat-
ing partners. You’ll learn how to:
   - Stay in control under pressure
   - Defuse anger and hostility
   - Find out what the other side 
really wants
   - Counter dirty tricks
   - Use power to bring the other 
side back to the table
   - Reach agreements that satisfy 
both sides’ needs
   Getting Past No is the state-
of-the-art book on negotiation 
for the 21st century. It will help 
you deal with tough times, tough 
people, and tough negotiations. 
You don’t have to get mad or get 
even. Instead, you can get what 
you want!

About The Author
   A world-renowned negotiator, 
mediator, and bestselling author, 
William Ury directs the Global 
Negotiation Project at Harvard 
University. Over the last 30 
years, he has helped millions of 
people, hundreds of organiza-
tions, and numerous countries at 
war reach satisfying agreements.

Business News Around The Valley
Minister Visits 

Renfrew County
Lisa MacLeod, the Minister of 
Children, Community and Social 
Services and Minister Respon-
sible for Women’s Issues was 
in Renfrew County last week 
to host a roundtable discussion 
with service providers combating 
violence against women and sex 
trafficking in rural Ontario. The 
discussion was held at Victim 
Services of Renfrew County. 
The government of Ontario is 
investing $1.5 million in funding 
for rural frontline agencies to 
increase collaboration, strength-
en service delivery, improve 
culturally relevant supports for 
Indigenous women, and reduce 
geographic and transportation 
barriers. This funding builds on 
the current investment of $174.5 
million in funding for violence 
against women services.

Business’ Annual Fundraiser
Reid Bros. is hosting their an-
nual Food Bank Fundraiser from 
December 6-21, 2018. To make 
a donation, call the dealership at 
613-623-3137. The dealership is 
located at 149 Madawaska Bou-
levard, Arnprior. Reid Bros. will 
match donations up to $2,500.

New Cremation 
Service Possible

A new cremation service is 
being proposed in the Town of 
Arnprior. The process of alkaline 
hydrolysis is being proposed 
by Pilon Family Funeral Home 
in Arnprior. The process that 
dissolves human remains with 
leftover effluents released into 

the sewer system. A Smiths Falls 
company was the first in Ontario 
to offer the service. That busi-
ness, Aquagreen Dispositions, 
is now closed due to not being 
operated by someone with an ap-
propriate licence. For Arnprior, a 
public meeting for resident com-
ments will be held January 14 as 
part of the Town of Arnprior’s 
regular council meeting.

Municipality Joins RMFEO
Mississippi Mills will be joining 
the Rural Mayors Forum of East-
ern Ontario. The first meeting 
that new Mayor Christa Lowry 
will attend is January 14. 

UW Lanark 
Funding Proposals

United Way Lanark County 
(UWLC) has opened their call 
for proposals application process 
for the 2019-2020 funding cycle. 
Any non-profit or charity serving 
Lanark County and Smiths Falls 
which is seeking funding can 
apply. The deadline for submit-
ting an application is January 22, 
2019. For more information, visit 
www.unitedwaylanarkcounty.ca

New Store in Arnprior
Ginger Regan is opening a new 
aromatherapy store in Arn-
prior. The store, called Gingerly 
Aromatherapy, will be located at 
57-B Madawaska Street in Arn-
prior. The store can be reached 
by calling 613-323-3864.

Hospital Buys Dialysis Unit
The Shawville Hospital has a 
new dialysis unit. It took 10 
years of fundraising but the com-
munity raised the $1.4 million 
required to bring the unit to the 
hospital. The unit can accommo-
date 24 people and a nephrolo-
gist will come to Shawville 
monthly and be available by 
video link at all times.

Medicinal Cannabis 
Company To Open

Whitewater Region is home 
to a new medicinal cannabis 
business. GlassHouse Botanics, 
owned by Jeff Black and Dan 
Tauvette, will be located in the 
Industrial Park in Whitewater 
Region. The official opening is 
anticipated in 2019. 

Continued on Page 4
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On The Move
Kevin Welsh

Kevin Welsh is the new Fire 
Chief for the Town of Renfrew. 
Welsh comes to the area after 
24 years with Kingston Fire and 
Rescue. Welsh was the Acting 
Platoon Chief/Captain in Kings-
ton since September 2009. Welsh 
joined Kingston Fire and Rescue 
in March 1994.

Danielle Newman
Danielle Newman is the new 
Director of Economic Develop-
ment for MRC Pontiac. Newman 
has 10 years of experience that 
includes promoting the interests 
of Canadian lumber. Newman is 
a resident of Eastern Pontiac and 
has a bachelor’s degree in com-
merce.  Newman takes over from 
the former Director of Economic 
Development of the MRC Pon-
tiac, Emilie Chazelas.

-----
Do you have people news? Let us 

know: admin@ovbusiness.com

Business News Around The Valley
Continued from Page 3

Almonte Makes 
Canadian List 

Reader’s Digest has published 
a list of the Top-20 Places to 
Spend Christmas and there is 
an Ottawa Valley town on the 
list. Almonte has come in at 
number four behind Quebec 
City, Dawson City (Yukon) and 
Toronto. “Step into your own 
Hallmark-worthy winter won-
derland by touring its impossibly 
charming streets and scenic 
waterfalls. If you can, time 
your visit for the first Friday of 
December: the town’s popula-
tion literally doubles for the 
downtown’s annual “Light Up 
the Night” festivities. Plus, the 
townsfolk are among the kindest 
in Canada.” The rest of the list 
rounded out as follows: Ottawa, 
Niagara Falls, Saskatoon, St. 
John’s (Newfoundland), Vancou-
ver, Calgary, Bay Roberts (New-
foundland), Edmonton, Midland 
(Ontario), Airdrie (Alberta), Vic-
toria, Mont-Tremblant, Simcoe, 

Barkerville (BC), Sainte-Therese 
(Quebec) and Fernie (BC).
Warden’s Race Decided Today
Current warden and mayor of 
Bonnechere Valley, Jennifer 
Murphy and mayor of McNab-
Braeside, Tom Peckett are vying 
for the seat of Renfrew County 
Warden for 2019. A ballot vote 
by Renfrew County councillors 
takes place today during the in-
augural session of county coun-
cil. A formal nomination process 
takes place annually for the of-
fice of warden, and any member 
of county council is eligible after 
being nominated by two fellow 
council members. The successful 
councillor then fills the office of 
warden for a term of one year. 

New Brewery in 
Campbell’s Bay

Campbell’s Bay is home to a 
new micro-brewery: Brauwerk 
Hoffman. The business is owned 
by Todd Hoffman. They held 
their grand opening on Decem-
ber 7. They are Pontiac’s first 
microbrewery specializing in 
traditional German-style lagers 

and ales. The business is located 
at 1298 route 148 in Campbell’s 
Bay and can be reached by call-
ing 613-732-0388.
todd@angloprussianhops.ca

O’Kenny Craft Spirits 
To Open In 2019

O’Kenny Craft Spirits plans to 
begin production of small-batch 
spirits in 2019 in Renfrew Coun-
ty. Andrew Kenny, the founder 
of O’Kenny Craft Spirits, grew 
up on a dairy farm in Renfrew 
County. He is partnering with 
Reuben and Keanan Stone of 
Valley Bio. Valley Bio operates 
a grain conditioning plant in 
Cobden and they currently grow 
malt barley that can be malted 
and used in quality whiskeys and 
vodkas. The barley was recog-
nized as the best quality malt 
barley in Ontario. The Stones 
have also been developing tech-
niques for growing sugar beets 
which can eventually be used for 
O’Kenny Sugar Beet Rum.

Continued on Page 6
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January 8, 2019 Issue
Deadline: December 31, 2018

January 22, 2019 Issue
Deadline: January 15, 2019

February 5, 2019 Issue
Deadline: January 29, 2019

February 19, 2019 Issue
Deadline: February 12, 2019

March 5, 2019 Issue
Deadline: February 26, 2019

March 19, 2019 Issue
Deadline: March 12, 2019

April 2, 2019 Issue
Deadline: March 26, 2019

April 16, 2019 Issue
Deadline: April 9, 2019

May 7, 2019 Issue
Deadline: April 30, 2019

May 21, 2019 Issue
Deadline: May 14, 2019

June 4, 2019 Issue
Deadline: May 28, 2019

June 18, 2019 Issue
Deadline: June 11, 2019

July 2, 2019 Issue
Deadline: June 25, 2019

July 16, 2019 Issue
Deadline: July 9, 2019

August 6, 2019 Issue
Deadline: July 30, 2019

August 20, 2019 Issue
Deadline:  August 13, 2019

September 3, 2019 Issue
Deadline: August 27, 2019

September 17, 2019 Issue
Deadline: September 10, 2019

October 1, 2019 Issue
Deadline: September 24, 2019

October 15, 2019 Issue
Deadline: October 8, 2019

November 5, 2019 Issue
Deadline: October 29, 2019

November 19, 2019 Issue
Deadline: November 12, 2019

December 3, 2019 Issue
Deadline: November 26, 2019

December 17, 2019 Issue
Deadline: December 10, 2019

Advertising Rates: All pricing is per ad plus HST. Graphic design work is included in all advertising. 1/8 Page ($75), 1/4 Page ($150), Front 
Page Banner ($175), 1/3 Page ($175), 1/2 Page ($275), 2/3 Page ($325) and Full Page ($475). Advertising Special: Run your ad twice and the 
third ad is free. The ad must be unchanged. Advertising can be booked at: admin@ovbusiness.com

Free submissions: Businesses and organizations can submit business news and events for free publication in our Business News Around The 
Valley and Events pages. You can also submit news about new hires, retirements and award achievements to our People on the Move section. 
Municipalities and organizations going out for tenders can submit their open tenders for publication on our website and promotion in our news-
letter. Submissions for all of the above can be sent to: admin@ovbusiness.com

2019 Publication Deadlines and Information

January-February 2019 Issue
Publishing: December 13, 2018
Deadline: December 11, 2018

March-April 2019 Issue
Publishing: February 14, 2019
Deadline: February 12, 2019

May-June 2019 Issue
Publishing: April 11, 2019
Deadline: April 9, 2019

July-August 2019
Publishing: June 13, 2019
Deadline: June 11, 2019 

September-October 2019 Issue
Publishing: August 15, 2019
Deadline: August 13, 2019 

November-December 2019 Issue
Publishing: October 10, 2019
Deadline: October 8, 2019

The 101 Things to Do in the Valley list is a word-only listing. Listings are comprised of up to 50 words plus 
two points of contact information (email, phone, address or website). Listings are $25 plus HST each or you 
can book five listings in the same issue for $100 plus HST. The list is distributed by email to the Ottawa Val-
ley Business subscription list (3,600) plus a list of consumers who sign up for free.

Winter 2019 Edition
Publishing: January 4, 2019 
Deadline: December 7, 2018

Spring-Summer 2019 Edition
Publishing: May 3, 2019 
Deadline: April 12, 2019 

Fall 2019 Edition
Publishing: September 6, 2019 
Deadline: August 16, 2019
Health Matters prints 15,000 
copies that are distributed 
through Renfrew County and 
into Lanark County. Graphic 
design work is included in the ad 
price. The magazine is available 
free of charge.

The advertising rate card is 
available on our website at: 
www.ovhealth.ca. 

The advertising rate card will be 
available in April 2019 at:  
www.travelourbackyard.com

2019 Edition
Publishing: May 17, 2019
Deadline: April 26, 2019

Travel Our Backyard publishes 
annually with a distribution 
of 30,000 printed copies. The 
magazine is also available for 
free download from our website. 
The magazine is free of charge.

Copies are distributed locally 
in Renfrew and Lanark Coun-
ties, in Mattawa and dropped at 
neighbouring visitor information 
centres in Eastern Ontario.
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Business News Around The Valley
Continued from Page 4

New Farm Market Business
Forest Cove Farm has opened in 
Laurentian Hills. The business 
is owned by a mother-daughter 
team of Corinne and Annette 
Graham. The business offers a 
flower market and farm products 
that include fresh produce, hand-
made soap, salves and candles. 
The business is located at 32129 
Highway 17.

Sale Of Equipment
The Township of Admaston 
Bromley has sold off some of 
their used surplus equipment. 
They accepted the tendered price 
of $8,927.00 for the 2011 GMC 
Sierra and $11,865.00 for the 
1984 Clarke Loader.

CFIA Webinars
The new Safe Food for Cana-
dians Regulations (SFCR) will 
come into effect on January 
15, 2019. The Canadian Food 
Inspection Agency (CFIA) is 
hosting webinars to help inform 
you about these new regulations 
and what they mean for your 

business. The Canadian Federa-
tion of Independent Business 
(CFIB) has posted webinars 
in both English and French on 
their website for December 18 
at 12:30pm and December 20 
at 12:30pm. For details, visit 
https://www.cfib-fcei.ca/en/tools-
resources/find-out-how-your-
business-may-be-impacted-cfias-
new-safe-food-canadians

Fishing Changes
The Government of Ontario has 
removed the $2.00 service fee 
for fishing licences, and they 
have added two new licence-free 
fishing events to the annual cal-
endar. The weekends of Mother’s 
Day and Father’s Day will allow 
families to enjoy fishing at no 
cost. The government reports 
that recreational fishing is a $2.2 
billion industry in Ontario. Ren-
frew Nipissing Pembroke MPP 
John Yakabuski is the Minister 
on this file.

UOV Chamber Relocating
The Upper Ottawa Valley 
Chamber of Commerce office 
will be relocating in early Janu-

ary 2019.  The organization will 
move to 177 Alexander Street, 
beside Giant Tiger in Downtown 
Pembroke. Their phone number 
remains the same 613-732-1492. 
There may be some disruption in 
office hours through the transi-
tion so the Chamber asks for 
members to be patient. An open 
house will be held in the New 
Year once they are settled in. 

New Restaurant in Mattawa
Messy Fingers, a new restaurant 
in Matawa, has opened. The 
business is located at 1240 John 
Street. The owner is Annette 
Bellaire and the menu includes 
chicken wings, burgers and dif-
ferent appetizers. Bellaire has 
been in the foodservice industry 
for 30 years. The business is 
open Wednesday to Sunday.

Lanark Business Conference 
The Perth & District Chamber of 
Commerce, Algonquin College, 
Valley Heartland, Small Busi-
ness Advisory Centre and Town 
of Perth are partnering to present 
the Lanark Business Develop-
ment Conference in 2019. the 

event will be held February 13, 
2019 at the Perth Best Western 
& Parkside Spa. The focus for 
this year’s event is on leader-
ship strategies for business. 
Visit www.lanarkconference.com 
for the list of presenters and to 
register for the event. The cost to 
attend is $99.00 + HST.

Festive Ride Program
The Ontario Provincial Police 
have officially launched the 
Festive RIDE program. Festive 
RIDE commenced on Novem-
ber 23, 2018 and will continue 
until January 2, 2019. The OPP 
are reminding drivers that they 
are prepared to deal with those 
drivers who are impaired by 
alcohol or drugs. Please drive 
responsibly. In the event you are 
reporting an occurrence that does 
not require immediate police 
assistance please call 1-888-310-
1122.

-----
Send us your business news: 

admin@ovbusiness.com
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It’s A Fact

25
Full-time public works staff

18
Part-time public works staff

561kms
Kilometres of roads in 

Lanark County
45

Bridges in Lanark County
37

Culverts in Lanark County
1,360

Roadway culverts 
in Lanark County

33.35
Kilometres of county roads 

in Beckwith
4.94

Kilometres of county roads 
in Carleton Place

71.58
Kilometres of county roads 

in Drummond North 
Elmsley
161.11

Kilometres of county roads 
in Lanark Highlands

116.75
Kilometres of county roads 

in Mississippi Mills 
41.64

Kilometres of county roads 
in Montague

3.20
Kilometres of county roads 

in Perth
128.79

Kilometres of county roads 
in Tay Valley

43
Total fleet vehicles
$12,992,370

2018 budget
Source: County of Lanark

Lanark County 
Public Works

Source: Canadian Federation 
of Independent Business

   Small businesses are facing 
a not so happy New Year and 
will have to tighten their belts 
to deal with a host of new taxes, 
including Canada Pension Plan 
increases, new passive invest-
ment rules and the federal carbon 
tax in several provinces, warns 
the Canadian Federation of Inde-
pendent Business (CFIB). With 
the finance ministers having met 
in Ottawa earlier this month, 
CFIB is urging the ministers to 
delay the planned CPP expansion 
and the federal carbon backstop 
as well as to reject adopting the 
new federal rules for passive 
investment income.  
   CFIB is encouraged by a 
letter in which the Ontario and 
Saskatchewan governments call 
on the federal government to 
reconsider these initiatives and 
study the impact on small and 
independent businesses.
   CFIB reminds Canadians of 
the following tax changes:
   1) CPP premiums will rise 
for five years for all Canadians 
starting January 1, 2019 and 
seven years for those earning 
over $56,000. This will reduce 
an employee’s take-home pay by 
up to $1,050 per year when fully 
phased in, and reduce the payroll 
budget of every employer.

   2) Federal carbon taxes will 
begin to hit taxpayers in Sas-
katchewan, Manitoba, Ontario 
and New Brunswick starting in 
2019, rising each year for an ad-
ditional three years.
   3) Many family businesses 
experienced higher taxes in 2018 
due to new income sprinkling 
rules. Fro 2019, small businesses 
with passive investment income 
above $50,000 will pay signifi-
cantly higher corporate taxes. 
   “We’re on the precipice of 
an affordability crisis for small 
businesses,” said CFIB presi-
dent Dan Kelly. “In fact, 84 per 
cent of small businesses in the 
four affected provinces say they 
can’t afford the federal carbon 
tax announced last month on top 
of the CPP increases starting on 

January 1, 2019. “
   In a survey of business owners 
in Ontario, Saskatchewan, Mani-
toba and New Brunswick, CFIB 
found that 87 per cent opposed 
this federal carbon tax plan, 
including many who otherwise 
support the principle of carbon 
taxation in general. In addition:
   - 4 out of 5 business owners 
say the current plan to allocate 
90 per cent of carbon tax rebates 
to consumers is unfair. 
   - 88 per cent want their respec-
tive provincial government to 
either withdraw support for the 
CPP expansion (47 per cent) or 
reconsider the timing and size of 
the increase (41 per cent).
  

2019 Brings New Taxes For Business
CPP expansion, federal carbon tax come into effect
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Tender Results Around The Region
Scrap Metal RFP. Township of 
Laurentian Valley.
Recommended award to Valley 
Iron & Metal Company in the 
amount of $177 per tonne.

Proposal #2018-PW-015 - 
Waste and Recycling Haulage 
and Recycling . Tay Valley. 
Recommended award to Stanley 
Sanitation Limited.

Replace Heating Coils at S-118. 
Defence Construction Canada. 
Awarded to VCI Controls, 
Pembroke in the amount of 
$14,785.00.

Contract Number PW-C-63-
2018-19-E0. Lanark County.
DW Building - $65,474.55
Willis Kerr - $85,235.50
Clearwater $ 100,175.00

Rooftop Organics Air Make-
Up Unit Tender. Township of 
Laurentian Valley.
Recommended award to Ir-
vcon Limited in the amount of 
$34,619.81.

Apartment Door Replace-
ment at Various RHUs. 
Defence Construction Canada. 
Awarded to Waterdon Construc-
tion, Nepean, in the amount of 
$157,410.00.

Supply and Delivery of Chemi-
cals for Water & Sewage Treat-
ment – 2019-2020 – Tender No. 
T-18-12. City of Pembroke.
Chlorine (Liquid)
Brenntag - $22,861.44
Soda Ash (Dense) Bulk
Brenntag - $140,177.00
Univar Canada - $145,253.50

Sodium Silicate
Brenntag - $93,400.00
Univar Canada - $115,010.00
PAS
Kemira Water - $270,600.00
Sodium Hypochlorite
McKie Pools - $8,553.60
Univar - $13,724.48
Sulphuric Acid
Brenntag - $15,917.00
Fanchem Ltd. - $17,380.00
McKie Pools - $29,260.00
Polymer
Brenntag - $87,052.50
SNF Canada - $56,419.83

-----
Active tenders and results at: 

www.ovbusiness.com

Tenders are free to post for all 
municipalities and businesses in 

the Ottawa Valley Region.
To post your tender with us, just 
email admin@ovbusiness.com 
and we will post it on our web-

site and promote it here. 

News 10
   How well do you know the 
news? Answers on Page 10.

1) Reuters has reported that this 
company knew for decades that 
there was asbestos in its baby 
powder. What is the company?

2) Canadians are carrying more 
debt according to Statistics Can-
ada. For every dollar of income, 
how much do we have in debt?

3) Meng Wanzhou is the CFO of 
Huawei Technologies. She was 
arrested in Canada. What is it 
alleged that she did?

4) The acting OPP commissioner 
wants the court to order an inves-
tigation into the appointment of 
Ron Taverner as the new OPP 
commissioner. Who is acting 
commissioner and what are his 
reasons for the investigation?

5) The Power Workers Union is 
threatening to strike. The main 
issue is “term” workers should 
have the same rights as full-time 
employees. Who does the Power 
Workers’ Union represent?

6) This Canadian company chose 
Siemens over Bombardier to 
build their new rail locomotives 
in a $989-million contract. Who 
is the company?

7) A study by Porsche Consult-
ing predicts this will be a global 
market by 2035. What is it?

8) The Ontario government is 
capping the number of licences 
it will issue for retail pot shops. 
What is the limit?

9) Company CEO John Chen 
says the world needs to be re-
educated on the importance of 
data security and he hopes to do 
that. What is the company?

10) CP is reporting that this 
CEO, who stopped the sale of 
Vista Outdoor products after a 
shooting in Florida. Who is the 
CEO and what is the company?
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TENDERS

Pakenham Arena 
Rehabilitation

-----
Small Quantity Asphalt Paving

-----
Maintenance Gravel

-----
Winter Sand

-----
Material Grinding

-----
Pedestrian Bridge

REQUEST 
FOR PROPOSAL

Consultant for Review of Special 
Education Department

-----
Integrity Commissioner and 
Closed Meeting Investigator

-----
Online Meeting Management 

and Live Streaming
-----

Environmental Monitoring 
Program

MORE INFORMATION:
Tenders and results are posted 
online at: www.ovbusiness.com

POST FOR FREE:
Any business, municipality or 
organization can send tenders 
to be published free of charge 

on our website and promoted in 
upcoming issues of Ottawa 

Valley Business. 

Honeymoon May Be Over For Online
Customer service becoming key factor in shopping

By: Jennifer Layman
jenn@ovbusiness.com

   The Retail Council of Canada 
has released a white paper on 
how consumer’s shop. The 
December 2018 White Paper 
provides retailers with a better 
understanding of what today’s 
consumer expects, and practical  
improvements retailers can make 
to enhance the overall shopping 
experience – in-store, on a mo-
bile device or online. It explores 
the attitudes and experiences 
of Canadian consumers, based 
on their most recent purchase, 
across the entire shopping jour-
ney, regardless of channel.
   Among the key findings are 
that Canadian consumers are 
demanding better customer 
service, and the love affair with 
online shopping may be com-
ing to an end. “Brick and mortar 
stores complete the brand inter-
action,” says the white paper. 
“The study’s results continue to 
support that retailers with both 
physical and online stores have 
better chances of providing con-
sumers with the full experience 
they are seeking.”
   Brick and mortar stores are the 
primary choice of 86 per cent of 
those surveyed. But regardless 
of whether someone is shopping 
in person or online, the demand 
for better customer service is ex-
ceeding everything. “Forgiveness 
for less than perfect shopping 
experiences is quickly eroding,” 
states the white paper, “regard-
less of the channel chosen for the 
final purchase.”
   With respect to gathering cus-
tomer data, the study notes that 
retailers need to be cognizant of 
how much information they are 
collecting from customers and 
how that is reflecting on the cus-
tomer experience. “Every touch 
point creates an opportunity to 
disappointed or delight, lose or 
create loyalty and enhance or 
diminish your brand.”
   With respect to online pur-
chasing, 55 per cent of those 
surveyed experienced a purchas-
ing problem online, and that is 
leading consumers to be more 

intolerant with online shop-
ping. The frustration with online 
purchasing is nearly double that 
experienced in-store. The second 
biggest complaint was that the 
customer was forced to “log-in 
or sign-up” in order to complete 
the purchase.
   In conclusion, the report notes 
that “We may have arrived at a 

time where we see eCommerce 
supplementing in-store experi-
ences versus replacing them 
completely.” The report also 
gives the advice to never take 
your eyes off the consumer or 
assume that you know what they 
want.
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By: Jennifer Layman
jenn@fwdthink.net  
 
   My mind is always in mar-
keting mode. No matter what 
I’m doing, I seem to always be 
absorbing the psychology of a 
situation or evaluating the expe-
rience of a transaction. I don’t 
know if every professional is that 
way, but I just can’t seem to turn 
off my marketing brain. Yester-
day, a very good friend of mine 
came to my home to decorate my 
Christmas tree and it has turned 
into a marketing column!
   Having toured my friend’s 
home a few weeks back, I was in 
awe of how amazing it looked, 
all decorated for Christmas. I felt 
like I should have paid a fee just 
to walk through it. What I love 
about this friend is that she’s 
creative when it comes to finding 
solutions, she repurposes, re-
paints and repositions things and 
all of a sudden they look entirely 
different. It is a skill that she has 
honed from years of providing 
professional design expertise, 
understanding how colours go 
together and incorporating that 

into a person’s lifestyle so that 
it all fits. She has an expertise 
that is very personalized - it’s 
not about her taste, it’s about 
your taste. She just helps you 
see it better. When she offered 
to decorate my Christmas tree, 
I took her up on it immediately; 
prepping her with what she was 
getting herself into with my 
small, hand-me-down tree that I 
can never manage to fill correct-
ly. The challenge intrigued her 
and she showed up at my door at 
two o’clock yesterday, ready to 
work her magic.
   The first thing she did was ask 
if she could change some things 
about the living room. I told 
her she could do whatever she 
wanted. She got to work, moving 
things around, while we chat-
ted about holiday plans. From 
time to time she would ask if I 
minded that she did something 
and I always affirmed she could 
do whatever she wanted. This 
was her area of expertise and I 
was convinced that the end result 
would be better than what I had 
done on my own.
   The changing around of some 
of the furniture allowed for more 
space in the living room. The 
addition of certain pieces gave 
the eye something to be attracted 
whereas I had displayed pieces 
to try and hide imperfections in 
the room. The grouping of items 

created individual conversation 
pieces that contributed to the 
bigger room, while I had tried to 
focus on the room as a whole. 
   My friend spent seven hours at 
my home and only one of those 
hours was on the tree. The tree 
was the reason she came, but 
there was some groundwork to 
do first to make the whole layout 
more attractive. And you know 
what, she was right. When she 
left, I thought I had more space 
in my living room with the tree 
than I had had without it - all 
thanks to good design principles.
   When you bring someone 
into your home who can see 
the potential and opportunity, 
and you give them the ability to 
show that back to you, it’s an 
amazing appreciation for what 
you already have, and it allows 
others to appreciate it as well. 
The process might not always 
look like it is contributing to the 
end result, but if you have the 
right person doing the job, you 
can choose to have faith that it 
is all contributing to the right 
conclusion. Professionals make a 
difference.
   Wishing you all a Merry 
Christmas and Happy New Year. 

Jennifer is the owner of Forward Think-
ing Marketing Agency. Her column 
appears every issue.

A Christmas Tree Lesson in Marketing
AKA: The irreplaceable value of a professional

Answers
Answers to the News 10 Quiz:

1) Johnson & Johnson
2) For every $1.00 of income 
Canadians have $1.78 in debt
3) The US alleges that Huawei 
Technologies used a subsidiary 
company, Skycom, to do busi-
ness with Iran which violates 
sanctions against that country. 
4) Brad Blair (acting commis-
sioner) is alleging political inter-
ference in the appointment and 
that Taverner is not qualified.
5) 6,000 employees at Ontario 
Power Generation (OPG) and 
16,000 energy workers overall.
6) Via Rail 
7) Air taxis (flying cars)
8) 25 - it had been unlimited
9) BlackBerry
10) David Labistour of Mountain 
Equipment Co-op (MEC)

OTTAWA VALLEY 
BUSINESS

January 8, 2019
Deadline: January 3, 2019

-----
January 22, 2019

Deadline: January 16, 2019
-----

February 5, 2019
Deadline: January 29, 2019

101 THINGS 
TO DO IN THE VALLEY

March-April 2019 Issue
Publishing: February 14, 2019
Deadline: February 12, 2019

HEALTH MATTERS

Winter 2019 Edition
Distributing January 7, 2019

Spring Summer 2019 Edition
Deadline: April 12, 2019
Publishing: May 3, 2019

Fall 2019 Edition
Deadline: August 16, 2019

Publishing: September 6, 2019

Deadlines


